
DEPARTMENT OF COMMUNICATION STUDIES
Department of Communication Studies
Chairperson: Dr. Mark D. Stine

Faculty
Professors Emeriti: Elmes-Crahall, Kinney
Professor: Stine
Associate Professors: Estwick, Churcher
Assistant Professors: Briceño, Bruno,
Instructor: Mellon
Director of the Shelburne Television Center: Mattern
Radio Station Manager: Rock

Total minimum number of credits required for a major in Communication Studies leading to the B.A. degree - 120
Total minimum number of credits required for a minor in Communication Studies - 18

The major in Communication Studies is a student centered program that emphasizes excellence in professional skills, ethical standards, and provides the hands-
on experience expected of tomorrow's communication leaders.  Our mission is to develop civically engaged leaders who have the ability to integrate global and
technical issues within the context of personal and professional excellence.  The integration emerges from a focus on oral, written, and interpersonal skills, ethics,
collaborative learning, research, and the value of diversity. The major offers concentrations in Strategic Communication, Rhetorical Studies, Media Production,
and Multimedia Journalism.
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COMMUNICATION STUDIES,
MINOR
Requirements
Communication Studies Minor
Students who wish to minor in Communication Studies must meet the
following requirements (18 credits):
[[COM-101]]: Fundamentals of Public Speaking
[[COM-102]]: Principles of Communication
[[COM-260]]: Basic Newswriting
And any three additional courses with a "COM" prefix.

 

 
Communication Studies...............................................................................11
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COMMUNICATIONS, B.A.
- MEDIA PRODUCTION
CONCENTRATION
All students choosing to major in Communication Studies must fulfill specific
department core requirements. These courses contain skills, theory,
analysis, performance, writing, and research. They are as follows (29
credits):

[[COM-101]] Fundamentals of Public Speaking
[[COM-102]] Principles of Communication
[[COM-124]] Mass Media Literacy
[[COM-144]] Practicum (2 credits minimum with

at least one in each concentration
taken)

[[COM-202]] Interpersonal Communication
[[COM-260]] Basic Newswriting (WI)
[[COM-261]] Multimedia Communication
[[COM-304]] Intercultural Communication
[[COM-324]] Communication Research Methods
[[COM-397]] Senior Seminar

Concentration Requirements
MEDIA PRODUCTION
The Media Production concentration prepares students for working in the
rapidly changing world of digital media. Students will learn the foundation
skills of audio and video production in both studio and field settings in order
to create and adapt information for a wide variety of purposes. Students
learn to prepare content for a host of media production platforms including
television, radio, and the Internet.  This concentration also introduces
students to the history, economics, regulations, and functions of the radio,
television, cable and web-based media industries. It provides students with
a combination of skills, performance, and theory that will enable graduates
to seek employment in those industries.

All students concentrating in Media Production must take the
following two courses (6 credits):

[[COM-220]]: Introduction to Electronic Media
[[COM-222]]: Broadcast Production

In addition, students pursuing a concentration  in  Broadcast
  Media  will complete 6 credits  selected  from the following
courses:

[[COM-223]]: The Art of Film
[[COM-320]]: Media Management
[[COM-322]]: Advanced Video Production 
[[COM-323]]: Advanced Audio Production 
[[COM-362]]: Mass Communication Law
[[COM-399]]/CPE-399: Cooperative Education

 

Recommended Course
Sequence
First Semester Credits  

[[COM-101]] Fundamentals of
Public Speaking

3

Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
[[FYF-101]] First-Year Foundations 3
Total Credits 15-16

 

Second Semester  

[[COM-102]] Principles of
Communication

3

[[COM-124]] Mass Media Literacy 3
Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
Total Credits 15-16

 

Third Semester  

[[COM-202]] Interpersonal
Communication

3

[[COM-260]] Basic Newswriting 3
Free Electives  9
[[COM-144]] Practicum 1
Total Credits 16

 

Fourth Semester  

Concentration Selection 3
Distribution Requirements 9
[[COM-261]] Multimedia
Communication

3

Total Credits 15

 

Fifth Semester  

[[COM-304]] Intercultural
Communication

3

Concentration Selections 6
Free Electives 6
Total Credits 15

 

Sixth Semester  

Concentration Selection 3
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Communications, B.A. - Media Production Concentration

[[COM-144]] Practicum 1
Distribution Requirements 6
Free Electives 6
Total Credits 16

 

Seventh Semester  

[[COM-324]] Research Methods 3
Free Electives 12
Total Credits 15

Eighth Semester  

[[COM-397]] Senior Seminar 3
Free Electives 12
Total Credits 15

 

Communication Studies...............................................................................11
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COMMUNICATIONS, B.A. -
MULTIMEDIA JOURNALISM
CONCENTRATION
All students choosing to major in Communication Studies must fulfill specific
department core requirements. These courses contain skills, theory,
analysis, performance, writing, and research. They are as follows (29
credits):

[[COM-101]] Fundamentals of Public Speaking
[[COM-102]] Principles of Communication
[[COM-124]] Mass Media Literacy
[[COM-144]] Practicum (2 credits minimum with

at least one in each concentration
taken)

[[COM-202]] Interpersonal Communication
[[COM-260]] Basic Newswriting (WI)
[[COM-261]] Multimedia Communication
[[COM-304]] Intercultural Communication
[[COM-324]] Communication Research Methods
[[COM-397]] Senior Seminar

Concentration Requirements
MULTIMEDIA JOURNALISM
The multimedia journalism concentration prepares students for this
continually evolving field where new trends and technologies are constantly
having an impact on traditional practices. The Communication Studies
Department addresses this transformation by incorporating these changes
into its classes or developing new courses that deal with specific needs
in the field. However, the core to any journalism training is the ability to
work with words, gather information and synthesize that into meaningful
messages for its intended audience regardless of format- print, broadcast or
digital.

All students pursuing a concentration in Multimedia Journalism
must take the following two courses (6 credits):

[[COM-321]]: Advanced Multimedia Reporting
[[COM-362]]: Mass Communication Law

In addition, students pursuing a concentration in Multimedia
Journalism will complete 6 credits selected from the following
courses:

[[COM-262]]: Visual Communications
[[COM-300]]: Communication Criticism
[[COM-302]]: Fundamentals of Public Relations
[[COM-361]]: Feature Writing
[[COM-399]]/CPE-399: Cooperative Education

Recommended Course
Sequence
First Semester Credits  

[[COM-101]] Fundamentals of
Public Speaking

3

Distribution Requirements 6

[[ENG-101]] Composition or 4
Distribution Requirement 3
[[FYF-101]] First-Year Foundations 3
Total Credits 15-16

 

Second Semester  

[[COM-102]] Principles of
Communication

3

[[COM-124]] Mass Media Literacy 3
Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
Total Credits 15-16

 

Third Semester  

[[COM-202]] Interpersonal
Communication

3

[[COM-260]] Basic Newswriting 3
Free Electives  9
[[COM-144]] Practicum 1
Total Credits 16

 

Fourth Semester  

Concentration Selection 3
Distribution Requirements 9
[[COM-261]] Multimedia
Communication

3

Total Credits 15

 

Fifth Semester  

[[COM-304]] Intercultural
Communication

3

Concentration Selections 6
Free Electives 6
Total Credits 15

 

Sixth Semester  

Concentration Selection 3
[[COM-144]] Practicum 1
Distribution Requirements 6
Free Electives 6
Total Credits 16

 

5 Wilkes University Undergraduate Bulletin 2018 - 2019



Communications, B.A. - Multimedia Journalism Concentration

Seventh Semester  

[[COM-324]] Research Methods 3
Free Electives 12
Total Credits 15

Eighth Semester  

[[COM-397]] Senior Seminar 3
Free Electives 12
Total Credits 15

 

Communication Studies...............................................................................11
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COMMUNICATIONS, B.A.
- RHETORICAL STUDIES
CONCENTRATION
All students choosing to major in Communication Studies must fulfill specific
department core requirements. These courses contain skills, theory,
analysis, performance, writing, and research. They are as follows (29
credits):

[[COM-101]] Fundamentals of Public Speaking
[[COM-102]] Principles of Communication
[[COM-124]] Mass Media Literacy
[[COM-144]] Practicum (2 credits minimum with

at least one in each concentration
taken)

[[COM-202]] Interpersonal Communication
[[COM-260]] Basic Newswriting (WI)
[[COM-261]] Multimedia Communication
[[COM-304]] Intercultural Communication
[[COM-324]] Communication Research Methods
[[COM-397]] Senior Seminar

Concentration Requirement
RHETORICAL STUDIES
The Rhetorical Studies concentration rests on the premise that, in order
to be responsible citizens, we must be critical, ethically minded producers
and consumers of a wide variety of publicly communicated messages.
Contemporary rhetorical scholars inquire into the development and
consumption of many of these kinds of messages, including presidential
addresses, social movement discourse, radio, films and television shows,
and digital communication. Keeping this context in mind, students arc
challenged to improve their rhetorical skills by crafting, delivering, and
critiquing public presentations, practicing the rhetorical arts of listening and
silence, deliberating across differences, and analyzing public discourse. As
they apply these skills, students engage in critical thinking, gain a deeper
understanding of their roles and responsibilities as citizens in a deliberative
democracy, and improve their understanding of the power of rhetoric when
adapted and communicated effectively in diverse settings.

All students pursuing a concentration in Rhetorical Studies are
required to take the following two courses (6 credits):

[[COM-300]]: Communication Criticism
[[COM-301]]: Persuasion

In addition, students pursuing a concentration in Rhetorical
Studies will take 6 credits selected from the following courses:

[[COM-201]]: Advanced Public Speaking 
[[COM-204]]: Argumentation and Debate 
[[COM-305]]:  Studies in Public Address
[[COM-399]]/CPE-399: Cooperative Education

 

Recommended Course
Sequence
First Semester Credits  

[[COM-101]] Fundamentals of
Public Speaking

3

Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
[[FYF-101]] First-Year Foundations 3
Total Credits 15-16

 

Second Semester  

[[COM-102]] Principles of
Communication

3

[[COM-124]] Mass Media Literacy 3
Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
Total Credits 15-16

 

Third Semester  

[[COM-202]] Interpersonal
Communication

3

[[COM-260]] Basic Newswriting 3
Free Electives  9
[[COM-144]] Practicum 1
Total Credits 16

 

Fourth Semester  

Concentration Selection 3
Distribution Requirements 9
[[COM-261]] Multimedia
Communication

3

Total Credits 15

 

Fifth Semester  

[[COM-304]] Intercultural
Communication

3

Concentration Selections 6
Free Electives 6
Total Credits 15

 

Sixth Semester  

Concentration Selection 3
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Communications, B.A. - Rhetorical Studies Concentration

[[COM-144]] Practicum 1
Distribution Requirements 6
Free Electives 6
Total Credits 16

 

Seventh Semester  

[[COM-324]] Research Methods 3
Free Electives 12
Total Credits 15

Eighth Semester  

[[COM-397]] Senior Seminar 3
Free Electives 12
Total Credits 15

 

Communication Studies...............................................................................11
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COMMUNICATIONS, B.A. -
STRATEGIC COMMUNICATION
CONCENTRATION
All students choosing to major in Communication Studies must fulfill specific
department core requirements. These courses contain skills, theory,
analysis, performance, writing, and research. They are as follows (29
credits):

[[COM-101]] Fundamentals of Public Speaking
[[COM-102]] Principles of Communication
[[COM-124]] Mass Media Literacy
[[COM-144]] Practicum (2 credits minimum with

at least one in each concentration
taken)

[[COM-202]] Interpersonal Communication
[[COM-260]] Basic Newswriting (WI)
[[COM-261]] Multimedia Communication
[[COM-304]] Intercultural Communication
[[COM-324]] Communication Research Methods
[[COM-397]] Senior Seminar

Concentration Requirements
STRATEGIC COMMUNICATION
The strategic communication concentration, which blends theory with
practice, focuses on the ways in which organizations use interpersonal and
ever-evolving media channels to establish mutually beneficial relationships
and to accomplish specific goals. Students in this concentration will gain
real world experience working with businesses and nonprofit organizations.
Students will also focus on learning the theories and ethical practices of
strategic communication, persuasion and public relations while developing a
range of communication skills appropriate for professional settings.

 All students pursuing a concentration in Strategic
Communication will take the following two courses (6 credits):

[[COM-302]]: Fundamentals of Public Relations
[[COM-303]]: Organizational Communication
In addition,  students  pursuing  a concentration  in  Strategic
 Communication  will  complete  6  credits  selected  from the
following courses:

[[COM-203]]: Small Group & Team Communication
[[COM-206]]: Business and Professional Communication
[[COM-300]]: Communication Criticism
[[COM-301]]: Persuasion
[[COM-352]]: Advanced Public Relations Campaigns 
[[COM-372]]: Managing a Public Relations Agency
[[COM-399]]/CPE-399: Cooperative Education

 

Recommended Course
Sequence
First Semester Credits  

[[COM-101]] Fundamentals of
Public Speaking

3

Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
[[FYF-101]] First-Year Foundations 3
Total Credits 15-16

 

Second Semester  

[[COM-102]] Principles of
Communication

3

[[COM-124]] Mass Media Literacy 3
Distribution Requirements 6
[[ENG-101]] Composition or 4
Distribution Requirement 3
Total Credits 15-16

 

Third Semester  

[[COM-202]] Interpersonal
Communication

3

[[COM-260]] Basic Newswriting 3
Free Electives  9
[[COM-144]] Practicum 1
Total Credits 16

 

Fourth Semester  

Concentration Selection 3
Distribution Requirements 9
[[COM-261]] Multimedia
Communication

3

Total Credits 15

 

Fifth Semester  

[[COM-304]] Intercultural
Communication

3

Concentration Selections 6
Free Electives 6
Total Credits 15

 

Sixth Semester  

Concentration Selection 3
[[COM-144]] Practicum 1
Distribution Requirements 6
Free Electives 6
Total Credits 16
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Communications, B.A. - Strategic Communication Concentration

Seventh Semester  

[[COM-324]] Research Methods 3
Free Electives 12
Total Credits 15

Eighth Semester  

[[COM-397]] Senior Seminar 3
Free Electives 12
Total Credits 15

Communication Studies...............................................................................11
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COM. COMMUNICATION
STUDIES
COM-101. FUNDAMENTALS OF PUBLIC SPEAKING
Credits: 3
Principles of study, application, and evaluation of public speaking. Emphasis
will be upon meeting the needs of students through individualized instruction
in oral communication settings. The course is taught each semester.

COM-102. PRINCIPLES OF COMMUNICATION
Credits: 3
A study of the theory and process of communication. Required of all
department majors. Taught every spring semester.

COM-124. MASS MEDIA LITERACY
Credits: 3
This is a survey course that takes a literacy approach to the study of mass
media and their role in society. Taught every spring semester.

COM-144. DEPARTMENT PRACTICUM
Credits: 1-2
A-Debate and Forensics; B-P.R. Agency; C- WCHL Radio; D-The
Beacon; E-Television; F- Department. The Department Practicum may be
taken for one or two credits per semester with the total not to exceed six
credits. Students may earn credit for major roles and positions of major
responsibility in the above co-curricular activities. Credit for participation
in these activities is optional, and voluntary participation (without credit)
is also encouraged. The department, through the advisor or instructor of
the activity, has the authority to approve or reject any contract for credit
under this designation. Credits earned are applicable toward graduation,
but do not count toward the degree requirements of any concentration in
Communication Studies. Written approval of credit must be by advisor and
Department chairperson.

COM-201. ADVANCED PUBLIC SPEAKING
Credits: 3
Inquiry into the practice and principles of speech composition and
presentation. Detailed analysis of the areas of invention, arrangement, style,
and delivery, and an introduction to speech criticism.

Pre-Requisites
[[COM-101]] or consent of the instructor.

COM-202. INTERPERSONAL COMMUNICATION
Credits: 3
This course focuses on interpersonal communication theory and its
application to improving the student’s interpersonal skills in managing
conflict, negotiating, interviewing, and in developing relationships. Taught
fall semesters.

Pre-Requisites
[[COM-101]] or consent of the instructor.

COM-203. SMALL GROUP & TEAM COMMUNICATION
Credits: 3
This course is designed to enable students to improve their decision-making
abilities within group and team settings. Emphasis will be placed on team-
building, as well as task, leadership and interpersonal skills needed for
effective group communication. 

Pre-Requisites
[[COM-102]].

COM-204. ARGUMENTATION AND DEBATE
Credits: 3
Training in the fundamentals of argumentation and debate, with practice in
gathering and organizing evidence and support materials. Course taught
every other fall semester.

Pre-Requisites
[[COM-101]] or consent of the instructor.

COM-206. BUSINESS AND PROFESSIONAL
COMMUNICATION
Credits: 3
Course will concentrate on communication theory as applied to business
and professional settings. Students will make several oral presentations and
participate in interviewing and conferences. Course taught fall semester in
alternate years.

COM-220. INTRODUCTION TO ELECTRONIC MEDIA
Credits: 3
An overview of the history, institutions, and message systems of the radio,
television, cable, satellite, and internet industries.

COM-222. BROADCAST PRODUCTION
Credits: 3
Fees:
A study of the principles and techniques of audio and video production.
A special emphasis is placed on the utilization of these techniques in
broadcast settings.  
Click here for course fee.

COM-223. THE ART OF FILM
Credits: 3
An introduction to the aesthetics, techniques, and critical analysis of
cinematic art through the study of representative films of current and past
film directors. Screenings and writing intensified.

COM-252. INTERNSHIP
Credits: 3-6
A supervised program of work and study in any of the concentrations.
Written permission of the department is required. Offered every semester.

COM-260. BASIC NEWSWRITING
Credits: 3
Fundamentals of newsgathering, newswriting, and news judgment for
all media; study of news sources; fieldwork, research, and interview
techniques.

Pre-Requisites
[[ENG-101]].

COM-261. MULTIMEDIA COMMUNICATION
Credits: 3
This course offers a skills-focused and theoretical approach to multimedia
communication. Through a variety of readings, discussions and practical
workshops, students will earn basic skills for navigating through multimedia
platforms, including, but not limited to social media, apps, and audio/visual
modes of communication. Students will be given the tools and information
to adapt their knowledge and expertise as media and software packages
change. Students will also critically analyze multimedia platforms to better
understand their functions and the repercussions of releasing information on
(or through) them.

Pre-Requisites
[[ENG-101]].

https://www.wilkes.edu/bulletin/current/undergraduate/introduction/financial-matter/payment-charge/pricing-schedule.aspx#com222


Course Descriptions

COM-262. DIGITAL STORYTELLING AND DESIGN
Credits: 3
This course offers a hands-on approach to exploring the visual aspects
of design and storytelling. Students will be introduced to basic principles
of design that are applicable to a variety of career fields.  Students also
will learn about visual storytelling, the power of visual messages, and
the interconnectedness between verbal and visual messages. Through
readings, class discussions and workshops, students will gain the
knowledge to not only produce effective and quality visual messages,
but they will also be challenged to critically analyze visual messages and
discuss the ethics behind the messages and the message making process.

Pre-Requisites
[[COM-260]].

COM-300. COMMUNICATION CRITICISM
Credits: 3
Theories from classical to contemporary will be applied to the analysis of
written, visual, and electronic messages. Emphasis on speech writing and
criticism.

Pre-Requisites
[[COM-101]].

COM-301. PERSUASION
Credits: 3
Study and practice of persuasive speaking. General theories of persuasion,
the role of persuasion in a democratic society, and an introduction to
modern experimental research in the field.

Pre-Requisites
[[COM-101]].

COM-302. FUNDAMENTALS OF PUBLIC RELATIONS
Credits: 3
An introduction to the fundamentals of public relations practice, including
program planning and evaluation, working with the media, writing for PR,
and coordinating special events and functions. Taught every fall semester.

Pre-Requisites
[[COM-260]].

COM-303. ORGANIZATIONAL COMMUNICATION
Credits: 3
Course focuses on traditional and modern concepts of communication
channels in simple and complex organizations. Considerable attention is
given to interviewing and conducting communication audits.

Pre-Requisites
[[COM-102]] or consent of the instructor.

COM-304. INTERCULTURAL COMMUNICATION
Credits: 3
Intercultural Communication is a systematic study of what happens when
people from different cultural backgrounds interact face-to-face. The course
is a balance between theoretical and practical knowledge, with emphasis
on immediately usable knowledge. Guest speakers, in-class simulations,
cross-cultural interviews, and research projects ask students to apply
communication skills to actual intercultural situations.

Pre-Requisites
[[COM-102]] or consent of the instructor.

COM-305. STUDIES IN PUBLIC ADDRESS
Credits: 3
This class is a hybrid or comparative approach to the study of public
address in the United States. We will study traditional and critical rhetorical
theories of public address. We will also engage with speakers and texts
that both challenge and reinforce the "great speeches" mold. As we pursue
these objectives, we will focus our study on selected social movement
rhetorics in the United States, including those of women's and feminist
movements, civil rights movements, labor movements, and LGBTQ
movements.

Pre-Requisites
[[COM-102]] or consent of the instructor.

COM-320. MEDIA MANAGEMENT
Credits: 3
This course will provide a framework for understanding the functions and
methods of media managers in both print and non-print media.

Pre-Requisites
[[COM-220]] or consent of the instructor.

COM-321. ADVANCED MULTIMEDIA REPORTING
Credits: 3
This course combines advanced reporting techniques with multimedia
production to create news 'packages'. Students  will discuss audience
analysis and determine  what makes a solid news package for a pa1iicular
audience and/or demographic. The class will analyze existing news
packages and then split into teams to create their own multimedia  news
stories that relate not only to the university, but also to the Wilkcs-Barre
area. Teams will be responsible for all reporting and multimedia work,
including,  but not limited to, video, online  and photo components.  Near
the end of the semester, students  will present  their  work  to a panel  of
industry and/or academic professionals for feedback. 

Pre-Requisites
[[COM-222]]

COM-322. ADVANCED VIDEO PRODUCTION
Credits: 3
A study of the principles and techniques of video production. Scripting,
producing, and editing videography are subjects covered extensively by this
course. Each student will produce several video productions. Taught every
spring semester.
Click here for course fee.

Pre-Requisites
[[COM-222]] or consent of the instructor.

COM-323. ADVANCED AUDIO PRODUCTION
Credits: 3
This advanced  level course builds on the basic skills learned in Broadcast
Production with an emphasis on radio and the radio industry. Students  will
learn the theory and techniques of in depth radio production, including multi-
track recording, mixing, signal processing, editing, mastering, creative radio
production, and sound design for media. Students will be expected  to work
independently and within the group to produce broadcast quality production
content suitable to be aired on WCLH.
Click here for course fee.

https://www.wilkes.edu/bulletin/current/undergraduate/introduction/financial-matter/payment-charge/pricing-schedule.aspx#com322
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Course Descriptions

COM-324. COMMUNICATION RESEARCH METHODS I
Credits: 3
A study of the basic foundations in the theory and practice of
communication research.  The course will review the varied concepts
and methods used in designing and conducting research specific to the
discipline of Communication Studies and introduce students to the process
of applying to the Institutional Review Board for research permission
involving human subjects. Emphasis on ability to hone research topics,
identify research sources, and write literature reviews. Required of all
majors. Course taught every fall semester.

Pre-Requisites
[[COM-102]] and [[COM-260]]

COM-325. COMMUNICATION RESEARCH METHODS II
Credits: 3
A focus on the principles and techniques of sampling, data analysis, and
data interpretation as applied to communication research.  Qualitative and
quantitative analyses will be explored, as will fundamental aspects of both
descriptive and interpretive statistics.  An emphasis is placed on students’
ability to work independently to gather, analyze, interpret, and report original
research findings.  Required of all majors. Course taught every spring
semester.

Pre-Requisites
[[COM-324]]

COM-352. ADVANCED PUBLIC RELATIONS CAMPAIGNS
Credits: 3
[[COM-352]] is an advanced course in public relations, taught in seminar
format. Emphasis is placed on planning, researching, budgeting, carrying
out and evaluating actual public relations campaigns. The course is both
writing and speaking intensive. In cooperation with various community-
based businesses and non-profit clients, student 'teams' conduct actual
semester-long promotional campaigns. Students should be competent
in basic newswriting, interviewing, and fundamentals of public relations.
Course taught in alternative spring semesters.

Pre-Requisites
[[COM-302]].

COM-354. INTERNATIONAL FIELD EXPERIENCE IN
COMMUNICATION
Credits: 1-6
One to six creditsInternational Field Experience in Communication is
an international service-learning experience that focuses on social and
communication issues. Students will do a service project related to an area
of communication studies including, but not limited to, Broadcast and Print
Media, Public Relations, or Strategic Communication. Qualifies for Study
Tour Experience (STE) credit pricing.

COM-360. ADVANCED NEWSWRITING
Credits: 3
A study of specialized reporting and an introduction to news editing.
Click here for course fee.

Pre-Requisites
[[COM-260]].

COM-361. FEATURE WRITING
Credits: 3
A study of feature articles for newspapers, syndicates, magazines, and
specialized publications. Practice in research, interviewing, and writing.

Pre-Requisites
[[COM-260]].

COM-362. MASS COMMUNICATION LAW
Credits: 3
Current legal problems, theory of controls in journalism, television, and
radio; libel, copyright, privacy law, and other legal issues affecting the mass
media. A case study approach will be used.

COM-372. MANAGING A PUBLIC RELATIONS AGENCY
Credits: 3
Focus on difference between in-house public relations and agency
operators. Students work with several clients.

Pre-Requisites
[[COM-302]].

COM-397. SENIOR SEMINAR/COMMUNICATIONS
Credits: 3
An in-depth investigation of current research and ethical issues in
communication. A research paper and senior project required. Required of
all majors. Course taught every spring semester.

Pre-Requisites
[[COM-324]] and junior or senior standing.

COM-398. TOPICS
Credits: 1-3
A study of topics of special interest not extensively treated in regularly
offered courses.

COM-399. COOPERATIVE EDUCATION
Credits: 1-6
Professional cooperative education placement in a private or public
organization related to the student’s academic objectives and career goals.
In addition to their work experience, students are required to submit weekly
reaction papers and an academic project to a Faculty Coordinator in the
student’s discipline. (See the Cooperative Education section of this bulletin
for placement procedures.)

Pre-Requisites
Completion of Sophomore year, 2.25 cumulative GPA, consent of academic
advisor, and approval of placement by department chairperson.
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